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THE RELATIONSHIP BETWEEN CELEBRITY WORSHIP AND 

CONSUMPTION BEHAVIOR IN ADOLESCENT FANS’ OF  

BTS BOYBAND 

 

Muhamad Gandhi 

Faculty of Psychology University of Merdeka Malang 

 

ABSTRACT 

This study aims to determine the relationship between celebrity worship and 

consumptive behavior in adolescent fans of the BTS boyband who are domiciled 

in Batam, Riau Islands. The research conducted is correlational research using 

data collection techniques in the form of a Likert scale consisting of a celebrity 

worship scale and a consumptive behavior scale. The population in this study was 

150 fans and used purposive sampling as a sampling technique. Researchers took 

data using the google form application which contained research instruments that 

were then distributed through social media. Based on the results of hypothesis 

testing, it is known that the correlation index is 0.756 and the significant value is 

0.000 (p <0.05). This states that there is a positive relationship between celebrity 

worship and consumptive behavior in teenage fans of the BTS boyband. The 

higher the celebrity worship, the higher the occurrence of consumptive behavior in 

adolescents is accepted. 

Key Words: celebrity worship, Consumption Behavior, teenager boyband BTS fans



 
 

 
 

HUBUNGAN CELEBRITY WORSHIP DENGAN PERILAKU KONSUMTIF 

PADA REMAJA PENGGEMAR BOYBAND BTS 

 

Muhamad Gandhi 

Fakultas Psikologi Universitas Merdeka Malang 

 

INTISARI 

Penelitian ini bertujuan untuk  mengetahui hubungan antara celebrity worship 

dengan perilaku konsumtif pada remaja penggemar boyband BTS yang berdomisili 

di Batam, Kepulauan Riau. Penelitian yang dilakukan adalah penelitian 

korelasional dengan menggunakan teknik pengumpulan data berupa skala likert 

yang terdiri dari skala celebrity worship dan skala perilaku konsumtif. Jumlah 

populasi dalam penelitian ini ialah 150 orang penggemar dan menggunakan teknik 

pengambilan sampel purposive sampling. Peneliti mengambil data dengan 

menggunakan aplikasi google form yang berisi tentang instrumen penelitian yang 

kemudian disebar melalui sosial media. Berdasarkan hasil uji hipotesis diketahui 

indeks korelasi sebesar 0,756 dan nilai signifikan 0,000 (p<0,05). Hal ini 

menyatakan bahwa terdapat hubungan positif antara celebrity worship dengan 

perilaku konsumtif pada remaja penggemar boyband BTS. Semakin tinggi celebrity 

worship akan semakin tinggi pula terjadinya perilaku konsumtif pada remaja 

diterima. 

Kata Kunci: celebrity worship, perilaku konsumtif, remaja penggemar boyband 

BTS 

 

 

 

 

 

 

 

 

 


