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MOTTO 

“You're going to be all right. You just stumbled over a stone on the road. It means 

nothing. Your goal lies far beyond this. Doesn't it? I'm sure you'll overcome this. 

You'll walk again… soon.” - Guts  
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INTISARI 

 

Emerging adulthood adalah masa transisi yang tidak dapat digambarkan 
sebagai masa remaja atau masa dewasa awal. Adanya media sosial Instagram ini 
memberikan dampak positif maupun negatif pada penilaian diri pada emerging 
adulthood. Self-esteem atau harga diri merupakan pemberian nilai terhadap 
tindakan atau pemikiran yang dibuat individu baik dan buruknya. Kasus 
perbandingan sosial di Instagram sangat mempengaruhi self-esteem yang dimiliki 
individu, adanya perbandingan sosial ini membuat banyaknya emerging adulthood 
memiliki self-esteem yang rendah di era modern ini. Selain itu, self-esteem adalah 
tingkat evaluasi diri yang baik atau buruk dan memiliki keterkaitan terhadap self-
concept individu. Tujuan dalam peneIitian ini untuk mengetahui hubungan self-
concept dengan self-esteem pengguna media sosial Instagram pada emerging 
adulthood. Metode kuantitatif digunakan dengan menggunakan populasi “infinit” 
pada emerging adulthood di Kota Malang dan sampel sebanyak 100 subjek 
diambil menggunakan teknik accidental sampling. Alat ukur yang digunakan 
adalah skala Self-Concept (37 Valid) dan skala Self-Esteem (34 Valid) dalam 
bentuk skala likert. Hasil analisis korelasi menunjukkan bahwa terdapat hubungan 
yang signifikan antara self-concept dan self-esteem, dengan nilai signifikansi 
0,000<0,025 dan koefisien korelasi sebesar 0,595. Kesimpulannya, terdapat 
hubungan positif antara self-concept dengan self-esteem pengguna media sosial 
Instagram pada masa emerging adulthood. Jika self-concept baik maka self-
esteem yang dimiliki juga baik. 
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ABSTRACT 

 

Early adulthood is a transitional period that cannot be described as 
adolescence or early adulthood. The existence of Instagram social media has a 
positive or negative impact on self-assessment in young adulthood. Self-esteem 
or self-esteem is giving value to actions or thoughts carried out by individuals, good 
or bad. The case of social comparison on Instagram greatly affects individual self-
esteem, this social comparison makes many young adults have low self-esteem in 
this modern era. In addition, self-esteem is a good or bad level of self-assessment 
and has a relationship with the individual's self-concept. The purpose of this study 
was to determine the relationship between self-concept and self-esteem in young 
adult Instagram social media users. The quantitative method used was the "infinite" 
emerging adult population in Malang City and a sample of 100 subjects was taken 
by accidental sampling technique. The measuring instrument used is the Self-
Concept scale (37 Valid) and the Self-Esteem scale (34 Valid) in the form of a 
Likert scale. The results of the correlation analysis show that there is a significant 
relationship between self-concept and self-esteem, with a significance value of 
0.000<0.025 and a correlation coefficient of 0.595. In conclusion, there is a positive 
relationship between self-concept and self-esteem of Instagram social media users 
in early adulthood. If self-concept is good then self-esteem is also good. 
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