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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh Kualitas
Produk terhadap keputusan pembelian di aplikasi online shop, mengetahui dan
menganalisis pengaruh harga terhadap keputusan pembelian di aplikasi online shop,
mengetahui dan menganalisis pengaruh promosi terhadap keputusan pembelian di
aplikasi online shop dan mengetahui dan menganalisis pengaruh kualitas produk, harga
dan promosi terhadap keputusan pembelian di aplikasi online shop pada mahasiswa
Unmer Malang. Sampel dalam penelitian ini sebanyak 100 mahasiswa. Teknik analisis
data menggunakan analisis regresi berganda. Hasil analisis menunjukkan bahwa kualitas
produk tidak berpengaruh signifikan terhadap keputusan pembelian. Harga berpengaruh
signifikan terhadap keputusan pembelian. Promosi berpengaruh signifikan terhadap
keputusan pembelian. Kualitas produk, harga dan promosi secara simultan berpengaruh
signifikan terhadap keputusan pembelian.

Kata kunci: Kualitas Produk, Harga, Promosi, Keputusan Pembelian
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ABSTRACT

This study aims to determine and analyze the influence of Product Quality on
purchasing decisions in online shop applications, to determine and analyze the influence
of price on purchasing decisions in online shop applications, to determine and analyze
the influence of promotion on purchasing decisions in online shop applications, and to
determine and analyze the influence of product quality, price, and promotion on
purchasing decisions in online shop applications among students of Unmer Malang. The
sample in this study consisted of 100 students. Data analysis technique used multiple
regression analysis. The results of the analysis show that product quality does not
significantly influence purchasing decisions. Price significantly influences purchasing
decisions. Promotion significantly influences purchasing decisions. Product quality, price,
and promotion simultaneously have a significant influence on purchasing decisions.

Keywords: Product Quality, Price, Promotion, Purchasing Decision
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