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ABSTRAKSI

Latar belakang penelitian adanya perkembangan teknologi yang dengan cepat
merambah pada dunia usaha khususnya pemasaran karena mudahnya dalam
akses.Tujuan penelitian adalah Mendeskripsikan Media Marketing, harga dan
Keputusan Pembelian melia propolis di stokis Malang, Menganalisa pengaruh Media
Marketing dan harga pada ketetapan pembelian melia propolis di stokis Malang, dan
Menganalisis diantara Media Marketing dan harga yang paling berpengaruh terhadap
keputusan pembeliaan melia propolis di stokis Malang.

Metode penelitian menggunakan eksplanatory research dengan pengumpulan
data menyebarkan kuesioner sejumlah 150 responden yaitu orang yang memutuskan
membeli dan menggunakan produk melia propolis di stokis Malang untuk yang
pertama kalinya pada saat penelitian dilakukan. Data dianalisis menggunakan regresi
linier barganda, SPSS-25.

Hasil penelitian menunjukkan bahwa variabel Media Marketing ditentukan oleh
daya Tarik terutama pada produk melia propolis memiliki cara pemasaran yang unik
dan menarik, pada Harga ditentukan oleh daya saing harga terutama pada melia
propolis memberi cashback jika produk tidak sesuai, serta keputusan pembelian
ditentukan oleh pembelian ulang terutama karena keunggulan produk melia propolis.
Media Marketing dan harga mempengaruhi Keputusan Pembelian Melia Propolis di
Stokis Malang, dan harga paling berpengaruh terhadap Keputusan Pembelian Melia
Propolis di Stokis.

Kata Kunci : Media Marketing, Harga, Keputusan Pembelian
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ABSTRACT

The research background is the existence of technological developments that
quickly penetrated the business world, especially marketing because of its ease of
access. The research objectives were to describe media marketing, prices and
purchasing decisions of propolis melia in Malang stockists, analyze the influence of
media marketing and prices on purchasing decisions of propolis melia in stockists.
Malang, and Analyzing between Media Marketing and prices that have the most
influence on purchasing decisions of propolis melia in Malang stockists.

The research method used explanatory research with data collection
distributing questionnaires to a total of 150 respondents, hamely people who decided
to buy and use melia propolis products in Malang stockists for the first time at the time
the research was conducted. Data were analyzed using multiple linear regression,
SPSS-25.

The results showed that the Media Marketing variable was determined by
attractiveness, especially for Melia Propolis products, which had a unique and
attractive way of marketing, at prices determined by price competitiveness, especially
for Melia Propolis, giving cashback if the product was not suitable, and purchasing
decisions were determined by repurchasing, especially because of the superiority of
propolis melia products. Media Marketing and prices influence Melia Propolis
Purchasing Decisions in Malang Stockists, and prices most influence Melia Propolis
Purchasing Decisions in Stockists.

Keyword: Media Marketing, Price, Purchase Decision
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