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ABSTRAK 

 

Penelitian ini mempunyai tujuan untuk menganalisis strategi digital promotion dan 
word of mouth terhadap kepuasan nasabah. Variabel dalam penelitian ini adalah Kepuasan 
nasabah sebagai variabel dependen, sedangkan promotion dan word of mouth sebagai 
variabel independen. Metode penelitiannya yakni asosiatif analisis dengan pendekatan 
kuantitatif. Data yang digunakan menggunakan melalui kuisioner google form dan diisi oleh 
para responden 

Hasil penelitian menunjukkan bahwa variabel dependen yaitu Kepuasan Nasabah 
dapat digunakan untuk model dalam penelitian ini. Sementara itu, hasil uji secara parsial 
pada variabel Digital Promotion dan Word of mouth secara parsial berpengaruh signifikan 
terhadap Kepuasan Nasabah. Hasil uji koefisien determinasi menunjukkan bahwa kedua 
variabel independent mampu menjelaskan variabel dependen Kepuasan Nasabah sebesar 
77.2%% sedangkan sisanya 23,8% dijelaskan oleh faktor-faktor lain yang tidak diteliti 
dalam penelitian ini. 

 

Kata Kunci : Digitral Promotion, Word of mouth,  Keputusan nasabah, strategi digital, multi 
level marketing
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ABSTRACT 

 

This research aims to analyze digital promotion and word of mouth strategies on 
customer satisfaction. The variables in this research are customer satisfaction as the 
dependent variable, while promotion and word of mouth are the independent variables. The 
research method is associative analysis with a quantitative approach. The data used is via 
a Google Form questionnaire and filled in by the respondents 

The research results show that the dependent variable, namely Customer 
Satisfaction, can be used as a model in this research. Meanwhile, partial test results on the 
Digital Promotion and Word of Mouth variables partially have a significant effect on 
Customer Satisfaction. The results of the coefficient of determination test show that the two 
independent variables are able to explain the dependent variable Customer Satisfaction by 
77.2%, while the remaining 23.8% is explained by other factors not examined in this 
research. 

 

Keywords: Digital Promotion, Word of Mouth, Customer Decisions, Digital Strategy, Multi 
Level Marketing
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