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ABSTRAK

Keputusan pembelian merupakan suatu perilaku konsumen dalam memilih dan menilai
berbagai pilihan yang tersedia berdasarkan alasan tertentu konsumen yang dianggap
paling menguntungkan. Penelitian ini bertujuan untuk mengetahui dan menganalisis
pengaruh affiliate marketing, flash sale, dengan mediasi free shipping terhadap keputusan
pembelian pada marketplace Shopee (studi kasus pada pengguna Shopee di kalangan
mahasiswa Universitas Merdeka Malang). Jumlah sampel yang digunakan dalam
penelitian ini yaitu sebanyak 90 orang, dengan metode simple random sampling.
Pengumpulan data diperoleh dari penyebaran kuesioner. Teknik analisis data yang
digunakan adalah metode Partial Least Square (PLS) dengan menggunakan software
SmartPLS. Hasil penelitian menunjukkan bahwa 1) affiliate marketing tidak berpengaruh
signifikan terhadap keputusan pembelian mahasiswa Universitas Merdeka Malang pada
marketplace Shopee, 2) flash sale berpengaruh langsung dan signifikan terhadap
keputusan pembelian mahasiswa Universitas Merdeka Malang pada marketplace Shopee,
3) free shipping mampu memediasi pengaruh variabel affiliate marketing terhadap
keputusan pembelian mahasiswa Universitas Merdeka Malang pada marketplace Shopee,
4) free shipping tidak mampu memediasi pengaruh variabel flash sale terhadap keputusan
pembelian mahasiswa Universitas Merdeka Malang pada marketplace Shopee, 5) free
shipping berpengaruh signifikan terhadap keputusan pembelian mahasiswa Universitas
Merdeka Malang pada marketplace Shopee.

Kata Kunci : Affiliate Marketing, Flash Sale, Free Shipping, Keputusan Pembelian
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ABSTRACT

Purchasing decision is a consumer behavior in selecting and assessing various options
available based on certain reasons consumers consider the most profitable. This study
aims to determine and analyze the effect of affiliate marketing, flash sales, with free
shipping mediation on purchasing decisions at the Shopee marketplace (case study on
Shopee users among students at Merdeka University Malang). The number of samples
used in this study was 90 people, using the simple random sampling method. Data
collection was obtained from distributing questionnaires. The data analysis technique used
is the Partial Least Square (PLS) method using SmartPLS software. The results showed
that 1) affiliate marketing has no significant effect on the purchasing decisions of students
of the Merdeka University of Malang in the Shopee marketplace, 2) flash sales have a direct
and significant effect on the purchasing decisions of students of the Merdeka University of
Malang in the Shopee marketplace, 3) free shipping is able to mediate the effect of affiliate
marketing variables on purchasing decisions of students of the Merdeka University of
Malang in the Shopee marketplace, 4) free shipping is not able to mediate the effect of
flash sale variables on purchasing decisions of students of the Merdeka University of
Malang in the Shopee marketplace, 5) free shipping has a significant effect on purchasing
decisions of students of the Merdeka University of Malang in the Shopee marketplace.

Keywords : Affiliate Marketing, Flash Sale, Free Shipping, Purchase Decision
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