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ABSTRAKSI 

 
Perkembangan Internet telah menjadikan perdagangan elektronik sebagai salah 

satu metode yang paling efektif dan efisien . E-commerce juga memberi pemasar, manajer 
operasi, dan pengecer peluang baru untukmentransfer bisnis mereka dari toko tradisional 
biasa ke toko online. Pelanggan hanya bisa duduk di rumah mereka, lakukan 
pemesanan, bayarmelalui kartu kredit, dan tunggu sampai barangnya diantar ke rumah 
mereka. Tujuan penelitian adalah untuk mengetahui pegaruh COD (Cash On Delivery), 
Promosi dan Harga terhadap Minat Beli Marketplace Shopee. Penelitian ini menggunakan 
data kuantitatif. Populasi dari penelitian ini adalah pengguna Shopee dan dengan meneliti 
102 sampel responden. Data dikumpulan dengan kuisioner. Analisis data dalam 
penelitian ini menggunakan Analisis Regresi Linear Berganda. 

Hasil Penelitian ini Menunjukan bahwa COD (Cash On Delivery) berpengaruh 
signifikan terhadap Minat Beli marketplace Shopee. Promosi berpengaruh signifikan 
terhadap Minat Beli marketplace Shopee. Harga berpengaruh signifikan terhadap Minat 
Beli marketplace Shopee. COD (Cash On Delivery), Promosi, dan Harga berpengaruh 
signifikan terhadap Minat Beli marketplace Shopee. Promosi merupakan variable yang 
paling dominan pengaruhnya terhadap Minat Beli. 

 

 
Kata Kunci : COD (Cash On Delivery), Promosi, Harga, Minat Beli, Shopee. 
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ABSTRACTION 
 

The development of the Internet has made electronic commerce oneof the most 
effective and efficient methods. E-commerce also provides marketers, operations 

managers, and retailers with new opportunities to transfer their business from an ordinary 
traditional store to an online store. Customers can simply sit in their homes, place orders, 

pay via credit card, and wait for the goods to be delivered to their homes. The purpose of 
the study was to determine the effect of COD (Cash On Delivery), Promotion and Price on 

Shopee Marketplace Purchase Interest. This study uses quantitative data. The population 
of this study are Shopee users and by examining 102 respondents' samples. Data were 
collected by questionnaire. Analysis of the data in this study using Multiple Linear 

Regression Analysis. 

The results of this study show that COD (Cash On Delivery) has a significant effect 

on Buying Interest in the Shopee marketplace. Promotionshave a significant effect on 

Shopee marketplace buying interest. Price has a significant effect on Shopee marketplace 
buying interest. COD (Cash On Delivery), Promotions, and Prices have a significant effect 
on Buying Interest in the Shopee marketplace. Promotion is the variable that has the most 

dominant influence on Buying Interest. 

Keywords: COD (Cash On Delivery), Promotion, Price, Buying Interest,Shopee. 


