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Penelitian ini bertujuan untuk mengetahui hubungan secara parsial dan secara simultan 
variabel Celebrity Endorser ,Kualitas Produk dan Citra Merek terhadap keputusan 

pembelian Scarlett studi pada mahasiswa Fakultas Ekonomi dan Bisnis Universitas 
Merdeka Malang . Teknik penarikan sampel menggunakan simple random sampling. 
Analisis yang digunakan diantaranya uji validitas,uji reliabilitas,uji asumsi klasik,uji 

hipotesis dan uji determinasi. Hasil analisis data menunjukan bahwa ada pengaruh secara 
simultan dan secara parsial dari celebirity endorser,kualitas produk dan citra merek 
terhadap keputusan pembelian pada mahasiswa Fakultas Ekonomi dan Bisnis Universitas 

Merdeka Malang.Variabel celebrity endorser berpengaruh tidak signif ikan terhadap 
keputusan pembelian mahasiswa fakulatas ekonomi dan bisnis universitas merdeka 
malang.Variabel citra merek berpengaruh dominan terhadap keputusan pembelian 

mahasiswa Fakultas Ekonomi dan Bisnis Universitas Merdeka Malang. 

Kata kunci : Celebrity Endorser, Kualitas Produk, Citra Merek dan Keputusan 

Pembelian 
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This study aims to determine the relationship partially and simultaneously with the variables  
Celebrity Endorser, Product Quality and Brand Image on purchasing decisions in the 

Scarlett study on students of the Faculty of Economics and Business, Merdeka University, 
Malang. The sampling technique uses simple random sampling. The analysis used 
includes validity test, reliability test, classical assumption test, hypothesis test and 

determination test. The results of data analysis show that there is a simultaneous and 
partial effect of celebrity endorser, product quality and brand image on purchasing 
decisions of students of the Faculty of Economics and Business, Merdeka University of  

Malang. The celebrity endorser variable has no significant effect on purchasing decisions 
of students of the Faculty of Economics and Business, Merdeka University of Malang .  
Brand image variable has a dominant influence on purchasing decisions of students of the 

Faculty of Economics and Business, Merdeka University Malang. 

Keywords: Celebrity Endorser, Product Quality, Brand Image and Purchase 
Decision 


