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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Image, Harga dan
Promosi terhadap Keputusan Pembelian handphone iphone. Jumlah sampel yang
digunakan sebanyak 97 responden dengan menggunakan teknik non probabilitysampling.
Teknik pengumpulan data menggunakan kuesioner, sedangkan teknik analisis data
menggunakan analisis linear berganda. Hasil penelitian ini menunjukan secara parsial dan
simultan variabel Brand Image, Harga dan Promosi berpengaruh signifikan terhadap
Keputusan Pembelian dengan variabel yang berpengaruh dominan terhadap Keputusan
Pembelian yaitu variabel Brand Image

Kata kunci : Brand Image, Harga, Promosi dan Keputusan Pembelian
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ABSTRACT

This research aims to analyze the influence of Brand Image, Price and Promotion
on Purchase Decisions for iPhones. The number of samples used was 97 respondents
using non-probability sampling techniques. The data collection technique uses a
guestionnaire, while the data analysis technique uses multiple linear analysis. The results
of this research show that partially and simultaneously the variables Brand Image, Price
and Promotion have a significant influence on Purchasing Decisions with the variable
having a dominant influence on Purchasing Decisions, namely the Brand Image variable

Keywords : Brand Image, Price, Promotion and Purchasing Decision
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