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ABSTRAK

Kemudahan aktivitas berbelanja melalui e-commerce telah memberikan dampak
perilaku yang konsumtif bagi konsumen atau yang disebut perilaku impulsive buying.
Penelitian ini bertujuan untuk menganalisis pengaruh adanya live streaming, flash sale,
dan paylater terhadap perilaku impulsive buying pada pengguna Shopee dengan perspektif
dari generasi milenial dan Z. Perolehan data dilakukan melalui penyebaran kuisioner
kepada 100 orang responden dengan teknik random sampling. Metode penelitian ini
menggunakan metode kuantitatif dengan menggunakan jenis data kuantitatif, dan sumber
data yang digunakan adalah data primer. Metode analisis yang digunakan adalah statistik
deskriptif dan uji T dan uji F serta uji koefisien determinasi. Data yang terkumpul dianalisis
menggunakan SPSS 23. Hasil penelitian menunjukan bahwa live streaming berpengaruh
positif dan signifikan terhadap impulsive buying secara parsial dan simultan. Flash sale
secara parsial dan simultan berpengaruh positif dan signifikan terhadap perilaku impulsive
buying. Paylater berpengaruh secara parsial dan simultan terhadap impulsive buying. Live
streaming merupakan variabel bebas yang paling dominan berpengaruh terhadap perilaku
impulsive buying pada pengguna Shopee generasi milenial dan generasi Z.

Kata Kunci : Live streaming, Flash sale, Paylater, Impulsive buying, Shopee, Generasi
Milenial, Generasi Z
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ABSTRACT

The ease of shopping activities through e-commerce has resulted in consumptive
behavior for consumers or what is called impulsive buying behavior. This study aims to
analyze the effect of live streaming, flash sales, and paylater on impulsive buying behavior
in Shopee users with the perception of millennials and Z generations. Data acquisition was
carried out through distributing questionnaires to 100 respondents with random sampling
techniques. This research method uses quantitative methods using quantitative data types,
and the data source used is primary data. The analysis method used is descriptive statistics
and the T test and F test and the coefficient of determination test. The results showed that
live streaming has a positive and significant effect on impulsive buying partially and
simultaneously. Flash sale partially and simultaneously has a positive and significant effect
on impulsive buying behavior. Paylater has a partial and simultaneous effect on impulsive
buying. Live streaming is the independent variable that has the most dominant effect on
impulsive buying behavior in millennial generation and generation Z Shopee users.

Keywords: Live streaming, Flash sale, Paylater, Impulsive buying, Shopee, Millennial
Generation, Generation Z
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