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EFEKTIVITAS PENGGUNAAN MEDIA SOSIAL INSTAGRAM SEBAGAI 

MEDIA PROMOSI PADA ALDYAN STORE AND TRAVEL 
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 ABSTRAK 

Penelitian ini mengevaluasi efektivitas penggunaan media sosial Instagram sebagai media 

promosi di Aldyan Store and Travel. Di era digital, Instagram menjadi platform yang 

strategis untuk pemasaran karena fitur visual dan interaktifnya. Metode penelitian 

kuantitatif digunakan dengan mengumpulkan data melalui survei pelanggan Aldyan Store 

and Travel, yang mengukur indikator efektivitas seperti tingkat keterlibatan pengguna 

(likes, comments, shares), peningkatan jumlah pengikut, dan dampak promosi terhadap 

keputusan pembelian. Hasil penelitian menunjukkan bahwa Instagram efektif sebagai 

media promosi. Hal ini dibuktikan dengan tingginya keterlibatan pengguna pada 

postingan promosi serta peningkatan signifikan dalam jumlah pengikut. Promosi melalui 

Instagram juga berpengaruh positif terhadap keputusan pembelian, dengan banyak 

responden menyatakan lebih tertarik untuk membeli produk atau jasa setelah melihat 

promosi di Instagram. Kesimpulannya, Instagram adalah media promosi yang efektif bagi 

Aldyan Store and Travel. Disarankan untuk terus memanfaatkan Instagram dan 

mengoptimalkan fitur-fiturnya guna meningkatkan keterlibatan pengguna serta menarik 

lebih banyak pelanggan potensial. 
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ABSTRACT 

 This research evaluates the effectiveness of using Instagram social media as a 

promotional medium at Aldyan Store and Travel. In the digital era, Instagram has become a 

strategic platform for marketing because of its visual and interactive features. Quantitative 

research methods are used by collecting data through Aldyan Store and Travel customer surveys, 

which measure effectiveness indicators such as the level of user engagement (likes, comments, 

shares), increase in the number of followers, and the impact of promotions on purchasing 

decisions. The research results show that Instagram is effective as a promotional medium. This 

is evidenced by high user engagement on promotional posts as well as a significant increase in 

the number of followers. Promotions via Instagram also have a positive influence on purchasing 

decisions, with many respondents stating they were more interested in purchasing products or 

services after seeing promotions on Instagram. In conclusion, Instagram is an effective 

promotional media for Aldyan Store and Travel. It is recommended to continue utilizing 

Instagram and optimizing its features to increase user engagement and attract more potential 

customers. 
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