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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, harga, dan promosi 
terhadap keputusan pembelian di marketplace Shopee. Penelitian ini dilakukan dengan 
mengambil studi kasus pada Mahasiswa Program Studi Manajemen Bisnis Batch 5 di 
Lembaga Manajemen Indonesia (LMI) Surabaya. Metode pengumpulan data dilakukan 
melalui kuesioner dan wawancara langsung kepada responden. Data yang terkumpul 
dianalisis menggunakan analisis regresi linier berganda. Hasil penelitian menunjukkan 
bahwa kualitas produk, harga, dan promosi berpengaruh positif dan signifikan terhadap 
keputusan pembelian di marketplace Shopee. Implikasi manajerial dan saran untuk 
penelitian selanjutnya juga dibahas. 

Kata kunci: kualitas produk, harga, promosi, keputusan pembelian, marketplace Shopee, 
MSIB Batch 5, LMI Surabaya 

 

  



 

xvi 

ABSTRACT 

 

This study aims to analyze the influence of product quality, price, and promotion on 
purchase decisions on the Shopee marketplace. The study was conducted by taking a 
case study of students from the Business Management Program Batch 5 at the Indonesia 
Management Institute (LMI) Surabaya. Data collection methods involved questionnaires 
and direct interviews with respondents. The collected data were analyzed using multiple 
linear regression analysis. The results showed that product quality, price, and promotion 
have a positive and significant influence on purchase decisions on the Shopee 
marketplace. Managerial implications and suggestions for further research are also 
discussed.  

Keywords: product quality, price, promotion, purchase decisions, Shopee marketplace, 
MSIB Batch 5, LMI Surabaya 

 

 

  


