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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh relationship marketing
terhadap kepuasan nasabah. Metode yang digunakan dalam penelitian ini adalah
penelitian kuantitatif, populasi dalam penelitian ini nasabah tabungan, jumlah
sampel 70 responden, teknik pengambilan sampel menggunakan purposive
sampling, teknik pengumpulan data menggunakan kuesioner dan teknik analisa
data menggunakan analisa regresi linear sederhana. Hasil penelitian menunjukkan
bahwa relationship marketing berpengaruh signifikan terhadap kepuasan nasabah.

Kata kunci : relationship marketing, kepuasan nasabah
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ABSTRACT

This study aims to analyze the effect of relationship marketing on customer
satisfaction. The methods used in this study are quantitative research, the population
in this study is savings customers, the sample number of 70 respondents, sampling
techniques using purposive sampling, data collection techniques using
questionnaires and data analysis techniques using simple linear regression analysis.
The results showed that relationship marketing had a significant effect on customer

satisfaction.

Keywords: relationship marketing, customer satisfaction
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