
 

133 

 

 

DAFTAR PUSTAKA 

Ahmed et al. (2022). The Influence of FOMO on Purchase intentionthrough 

Beauty influencers. Marketing Research Journal. 

Ahmed, R., Khan, N., & Sheikh, T. (2022). The Role of FOMO in Strengthening 

Beauty influencer Impact on Purchase intentions. Consumer Behavior 

Insights, 20(1), 115-127. 

Akhtar, H. (2020). Rumus slovin untuk menentukan jumlah sampel dan 

kontroversinya. Semesta Psikometrika. 

https://www.semestapsikometrika.com/2020/02/rumus-slovin-untuk-

menentukan-jumlah.html 

Amalia, F., & Saraswati, S. (2018). Pengaruh Brand image dan Kualitas Produk 

terhadap Keputusan Pembelian Konsumen. Jurnal Manajemen, 10(1). 

Azwar, S. (2017). Reliabilitas dan Validitas (4th ed.). Yogyakarta: Pustaka 

Pelajar. 

Baker, A. M., & Wakefield, K. L. (2012). How Consumer Excitement Influences 

Purchase intentions in the Context of Online Auctions. Psychology & 

Marketing. 

Chen, W., Zhang, H., & Li, M. (2022). The Influence of Beauty influencers on 

Purchase intentionThrough Brand image. Journal of Marketing Insights, 

29(4), 152-168. 

Compas Market Insight. (n.d.). Compas Market Insight. Diakses pada 14 

November 2024, dari https://compas.co.id 

Djafarova, E., & Trofimenko, O. (2019). Exploring the relationships among 

influencer credibility, brand trust, and purchase intention: The case of 

Instagram influencers. Journal of Retailing and Consumer Services. 

Ghozali, I. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Good, A., & Hyman, M. (2020). The Influence of FOMO on Consumer Behavior. 

Journal of Consumer Marketing, 37(2). 

Google Trends. (2024). Google Trends. Diakses pada 14 November 2024, dari 

https://trends.google.com 

Jamieson, S. (2022). Likert scale. Encyclopedia Britannica. 

Johnson et al. (2022). Brand image, Beauty influencer, and Purchase intention. 

Journal of Consumer Behavior. 

https://compas.co.id/


 

134 

 

Johnson, M., Brown, T., & Davis, P. (2022). The Impact of Brand image and 

Beauty influencers on Purchase intention. Marketing Science Review, 

29(4), 87-102. 

Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer-

Based Brand Equity. Journal of Marketing, 57(1), 1-22. 

Kim, J., & Cho, Y. (2022). Brand image Enhancement Through Beauty 

influencers: A Consumer Perspective. Journal of Brand Strategy, 17(4), 

312-326. 

Kotler, P., & G. Armstrong. (2016). Principle of Marketing Edisi 15. Ebook: 

Pearson. 96  

Kotler, P., & Keller, K. L. (2012). Marketing Management Edisi 13.: Erlangga, 

Jakarta.  

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson 

Education. 

Kumar & Singh (2022). The Influence of FOMO on Brand image and Purchase 

Decisions. Journal of Consumer Behavior. 

Kumar, S., & Singh, R. (2022). FOMO and Its Impact on Brand image and 

Purchase Decisions. Journal of Consumer Research, 45(3), 176-189. 

Laili, E. F. (2023). Pengaruh product quality dan e-WOM terhadap rePurchase 

intentionmelalui brand image pada produk Mixue di Kota Malang 

(Skripsi). Universitas Islam Negeri Maulana Malik Ibrahim. 

Lee, H., & Park, S. (2023). Beauty influencers and FOMO: A Pathway to 

Purchase intention. Asian Journal of Marketing, 18(1), 56-70. 

Li, C., & Chen, J. (2023). Beauty influencers and FOMO: A Framework for 

Enhancing Purchase intentions. Global Marketing Journal, 19(1), 63-78. 

Lim, X. J., Radzol, A. M., Cheah, J., & Wong, M. W. (2017). The Impact of Social 

Media Influencers on Purchase intentionand the Mediation Effect of 

Customer Attitude. Asian Journal of Business Research, 7(2). 

Lou, C., & Yuan, S. (2019). Influencer Marketing: How Message Value and 

Credibility Affect Consumer Trust of Branded Content on Social Media. 

Journal of Interactive Advertising, 19(1). 

Malhotra, N. K. (2010). Marketing Research: An Applied Orientation (6th ed.). 

Pearson Education. 

Martinez, A., & Garcia, M. (2022). FOMO as a Mediator Between Beauty 

influencers and Brand image on Purchase Behavior. Journal of 

International Marketing, 25(3), 145-160. 



 

135 

 

Patel et al. (2023). The Role of FOMO in Mediating Beauty influencer and Brand 

image. Consumer Insights Journal. 

Patel, R., Sharma, V., & Gupta, A. (2023). Understanding FOMO's Role in 

Mediating Beauty influencers and Brand image. Marketing Research 

Journal, 12(1), 39-54. 

Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013). 

Motivational, Emotional, and Behavioral Correlates of Fear of Missing 

Out. Computers in Human Behavior, 29(4). 

Saputra, R. (2022). Pengaruh Harga, Kualitas Produk dan Brand image terhadap 

Keputusan Pembelian Ulang pada Produk Susu Bear Brand di Kota 

Malang. skripsi. Fakultas Ekonomi UIN Malang.  

Schiffman, L. G., & Kanuk, L. L. (2010). Consumer Behavior (10th ed.). Pearson 

Prentice Hall. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-

Building Approach (7th ed.). Wiley. 

Setiawan. M.D. (2020). Pengaruh Brand image dan E-Wom dalam Minat Beli 

Online melalui Aplikasi Shopee Pada Masyarakat di Yogyakarta. Skripsi. 

Fakultas Ekonomi Dan Bisnis Universitas Islam Indonesia 

Smith, J., & Williams, L. (2023). The Mediating Role of FOMO Between Beauty 

influencers and Brand image on Purchase intention. Journal of Consumer 

Psychology, 34(2), 123-135. 

Sokolova, K., & Kefi, H. (2020). Instagram and YouTube Bloggers Promote It, 

Why Should I Buy? How Credibility and Parasocial Interaction Influence 

Purchase intentions. Journal of Retailing and Consumer Services, 53. 

Solomon, M. R. (2018). Consumer Behavior: Buying, Having, and Being (12th 

ed.). Pearson Education. 

Statistics Canada. 2021. Survey Methodology. Ottawa: Government of Canada. 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sun, R., & Wang, H. (2023). FOMO and Its Influence on Brand image and 

Purchase intention. Journal of Contemporary Marketing, 21(2), 90-105. 

Suryanik, A. (2023). Pengaruh Selebgram Endorsement, Brand image dan 

Persepsi Harga Terhadap Minat Beli Mahasiswa Menggunakan Produk 



 

136 

 

Kosmetik Wardah pada Mahasiswa FEB di Purwokerto. Skripsi. UIN Prof. 

K.H. Saifuddin Zuhri Purwokerto 

Tan, W., Yeo, S., & Lim, K. (2023). Enhancing Purchase intentionThrough 

Beauty influencers and Brand image. International Journal of Advertising, 

38(2), 200-215. 

Tjiptono, Fandy. (2018). Strategi Pemasaran. Yogyakarta : Andi.  

Tsiotsou, R. H. (2006). The Role of Perceived Product Quality and Overall 

Satisfaction on Purchase intentions. International Journal of Consumer 

Studies, 30(2) 

Wang, Y., & Zhou, L. (2023). Direct Impacts of Brand image and Beauty 

influencers on Purchase Decisions. Journal of Consumer Studies, 14(2), 

88-99. 

Wibisana. F.Z. (2021). Pengaruh Brand image, Kualitas Pelayanan, Dan E-Wom 

Terhadap Niat Beli Ulang. Skripsi. Fakultas Ekonomi Dan Bisnis 

Universitas Muhammadiyah Surakarta 

Zhang, et al., (2023). Integrative Analysis of FOMO, Beauty influencers, and 

Brand image. Journal of Digital Marketing, 11(3), 234-250. 

Zhao, X., & Li, F. (2023). Exploring the Moderating Role of FOMO in Brand 

image and Purchase intention. Journal of Marketing Behavior, 15(3), 89-

104. 

 

 

 

 

 

 

 

 

 

 

 


