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HUBUNGAN ANTARA CELEBRITY WORSHIP DAN PERILAKU 
KONSUMTIF PADA REMAJA PENGGEMAR K-POP DI KOTA MALANG 

 

Devi Puspitasari Sandra Hariadi 
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devypuspita75@gmail.com  

INTISARI 

Penelitian ini bertujuan untuk mengetahui hubungan antara celebrity worship 

dengan perilaku konsumtif pada remaja di Kota Malang. Metode penelitian yang 
digunakan adalah kuantitatif. Teknik pengambilan sampel non probability sampling 

sebesar 100 responden yaitu remaja penggemar K-pop di Kota Malang. Metode 
pengumpulan data skala psikologis mengacu skala likert. Aitem skala celebrity 
worship (27) dan perilaku konsumtif (35) dengan koefisien reliabilitas 0,860 
celebrity worship dan 0,959 perilaku konsumtif. Analisis data menggunakan 
korelasi product moment melalui SPSS. Berdasarkan uji hipotesis diketahui indeks 

korelasi sebesar 0,710 dan nilai signifikan 0,0001 (p< 0,05). Hal ini menyatakan 
bahwa terdapat hubungan positif antara celebrity worship dengan perilaku 
konsumtif, sehingga semakin tinggi celebrity worship maka tinggi pula perilaku 

konsumtif pada remaja penggemar K-pop di Kota Malang, begitu pula sebaliknya.  

Kata kunci: Celebrity worship, perilaku konsumtif, penggemar K-pop 
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THE RELATIONSHIP BETWEEN CELEBRITY WORSHIP AND CONSUMPTIVE 
BEHAVIOR IN TEENAGE K-POP FANS IN MALANG CITY 

 
Devi Puspitasari Sandra Hariadi 

Faculty of Psychology, Universitas Merdeka Malang 
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Abstract 

 

This study aims to determine the relationship between celebrity worship and 

consumptive behavior in adolescents in Malang City. The research method used 

is quantitative. The sampling technique of non-probability sampling is 100 

respondents, namely teenagers who are K-pop fans in the city of Malang. 

Psychological scale data collection method refers to the Likert scale. The item 

scale is celebrity worship (27) and consumptive behavior (35) with a reliability 

coefficient of 0.860 celebrity worship and 0.959 consumptive behavior. Data 

analysis using product moment correlation through SPSS. Based on the 

hypothesis test, it is known that the correlation index is 0.710 and the significant 

value is 0.0001 (p < 0.05). This suggests that there is a positive relationship 

between celebrity worship and consumptive behavior, so that the higher celebrity 

worship, the higher the consumptive behavior of adolescent K-pop fans in Malang, 

and vice versa. 

Keywords: Celebrity worship, consumptive behavior, K-pop fans
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