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MOTTO

“Life can be heavy, especially if you try to carry it all at once.
Part of growing up and moving into new chapters of your life is
about catch and release”

-Taylor Swift-

“Keep on shining make it brighter than a spotlight”
-BTS-

“You should believe in yourself and don’t let anyone bring you
down”

-Mark Lee-
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PENGARUH CELEBRITY WORSHIP TERHADAP IMPULSIVE BUYING PADA
WANITA DEWASA AWAL PENGGEMAR NCT DI KOTA MALANG

Almaura Ramadian Maharsa

Fakultas Psikologi Universitas Merdeka Malang

INTISARI

Mengidolakan seorang selebriti atau idol, hingga memiliki kepercayaan bahwa
dirinya terhubung satu sama lain sebagai penggemar dan selebriti, serta ingin
terlibat dalam aktivitas idolanya disebut dengan celebrity worship. Celebrity
worship merupakan salah satu faktor yang dapat memunculkan perilaku impulsive
buying pada seorang penggemar. Penelitian ini bertujuan untuk mengetahui
pengaruh celebrity worship terhadap implusive buying pada wanita dewasa awal
penggemar NCT di Kota Malang. Penelitian ini menggunakan metode kuantitatif.
Populasi dalam penelitian ini adalah wanita dewasa awal penggemar NCT di kota
Malang dengan sampel berjumlah 100 responden dan menggunakan teknik
purposive sampling. Data dikumpulkan menggunakan skala celebrity worship dan
impulsive buying dan analisis data menggunakan analisis regresi linier sederhana.
Hasil dari pengujian hipotesis menunjukkan bahwa terdapat pengaruh signifikan
sehingga terdapat pengaruh yang signifikan celebrity worship terhadap impulsive
buying. Hasil dari penelitian menunjukkan bahwa terdapat hubungan yang positif
pada celebrity worship terhadap impulsive buying. Serta, celebrity worship
memberikan pengaruh sebesar 10% tehadap impulsive buying dan sisanya
dipengaruhi oleh faktor lain.

Kata kunci: perilaku pemujaan selebriti; pembelian impulsif; wanita dewasa awal
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THE INFLUENCE OF CELEBRITY WORSHIP ON IMPULSIVE BUYING
IN EARLY ADULT WOMEN AS NCT FANS IN MALANG CITY

Almaura Ramadian Maharsa

Faculty of Psychology University Merdeka Malang

ABSTRACT

Idolizing a celebrity or idol, to the point of having the belief that they are connected
to each other as fans and celebrities, and wanting to be involved in their idol's
activities is called celebrity worship. Celebrity worship is one of the factors that can
give rise to behavior impulsive buying to a fan. This research aims to determine
the effect celebrity worship to implusive buying in early adult female NCT fans in
Malang City. This research uses quantitative methods. The population in this study
were early adult female NCT fans in the city of Malang with a sample of 100
respondents and used technique purposive sampling. Data were collected using a
scale celebrity worship and impulsive buying and data analysis using simple linear
regression analysis. The results of hypothesis testing show that there is a
significant influence so that there is a significant influence celebrity worship to
impulsive buying. The results of the research show that there is a positive
relationship with celebrity worship to impulsive buying. As well as, celebrity worship
has an influence of 10% on impulsive buying and the rest is influenced by other
factors.

Keywords: celebrity worship; impulsive buying; early adult women
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