58

DAFTAR PUSTAKA

Aaker, D. A., & Keller, K. L. (1990). Consumer evaluations of brand
extensions. Journal of marketing, 54(1), 27-41.
Afiani, L., Lubis, N. & Wijayanto, A. (2014). Pengaruh Bauran Pemasaran
terhadap Keputusan Pembelian Produk Multilevel Marketing.
Diponegoro Journal of Social and Politics, 3 (2): 1-7
Arfah, Y. Keputusan Pembelian Produk. PT Inovasi Pratama Internasional.
(2022)
Aryani, D & Rosinta, F. (2011). Pengaruh kualitas layanan terhadap
kepuasan pelanggan dalam membentuk loyalitas pelanggan,
Bisnis & Birokrasi Journal, Vol. 17, No. 2.
Jagdish N. Sheth, Atul Parvatiyar. (2001). "Relationship Marketing in
Consumer Markets: Antecedents and Consequences”
(Artikel). Journal of the Academy of Marketing Science, 23(4),
255-271.
Lavidge, R. J., & Steiner, G. A. (1961). A model for predictive measurements
of advertising effectiveness. Journal of Marketing, 25(6), 59-
62.
Marbun, M. B., Ali, H., & Dwikoco, F. Pengaruh Promosi, Kualitas Pelayanan
Dan Keputusan Pembelian Terhadap Pembelian Ulang
(Literature Review Manajemen Pemasaran) (2022). Jurnal
Manajemen Pendidikan Dan limu Sosial, 3(2), 716-727.

Nuryani, F. T., Nurkesuma, N., & Hadibrata, B. Korelasi Keputusan



59

Pembelian: Kualitas Produk, Persepsi Harga Dan Promosi
(Literature Review Manajemen Pemasaran) (2022). Jurnal
Ekonomi Manajemen Sistem Informasi, 3(4), 452-462.

Prasetio, A. (2012). Pengaruh kualitas pelayanan dan harga terhadap

kepuasan pelanggan. Management Analysis Journal, 1(1).

PUTRI, Vania Dwi Alfiana; SUASANA, |. Gusti Agung Ketut Gede. (2017)
Pengaruh elemen ekuitas merek terhadap keputusan
pembelian di gerai Starbucks coffee (Studi pada konsumen
domestik Starbucks coffee di wilayah Bali). PhD Thesis.
Udayana University.

Rohaeni, H., & Marwa, N. (2018). Kualitas pelayanan terhadap kepuasan

pelanggan. Jurnal Ecodemica, 2(2), 312-318.

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The Influence of the Quality of the
Physical Environment, Food, and Service on Restaurant Image,
Customer Perceived Value, Customer Satisfaction, and
Behavioral Intentions. International Journal of Contemporary
Hospitality Management, 24(2), 200-223.

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The Influence of the Quality of the
Physical Environment, Food, and Service on Restaurant Image,
Customer Perceived Value, Customer Satisfaction, and
Behavioral Intentions. International Journal of Contemporary
Hospitality Management, 24(2), 200-223.

Saidani, B,. & Arifin, S,. (2012). Pengaruh Kualitas Produk dan Kualitas

Layanan terhadap Kepuasan Pelanggan dan Minat Beli pada



60

Ranch Market. Jurnal Riset Manajemen Sains Indonesia, 3

(1): 1-22

Siddiqi, K.O. 2011. ‘“Interrelations between Service Quality Attributes,

Suari, M. T.

Customer Satisfaction and Customer Loyalty in the Retail
Banking Sector in Bangladesh”. International Journal of
Business and Management, 6 (3): 12-36

Y., Telagawathi, N. L. W. S., & Yulianthini, N. N. (2019).
Pengaruh kualitas produk dan desain produk terhadap

keputusan pembelian. Bisma: Jurnal Manajemen, 5(1), 26-33.



