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ABSTRAK

Kebutuhan di bidang jasa foto sangat diperlukan di era sekarang diberbagai kalangan
mulai dari yang muda sampai yang tua. Kualitas pelayanan jasa foto di Artirasa Photo
dievaluasi untuk memahami sejauh mana pengaruhnya terhadap keputusan pembelian
konsumen di masa depan, termasuk analisis terhadap dampak promosi jasa foto
terhadap keputusan pembelian. Teknik pengumpulan data dalam penelitian ini
menggunakan kuesioner. peneliti memutuskan untuk memilih kategori jawaban SS, S,
TS, STS untuk melihat kepastian setuju atau tidak setujunya. Dalam penelitian ini,
penyebabnya kuesioner dilakukan secara online menggunakan “google forms”.
Berdasarkan hasil analisis regresi linear berganda. Kualitas pelayanan berpengaruh
secara signifikan terhadap keputusan pembelian. Terutama yang paling dominan adalah
pada variabel X1.1 (3.76%) yaitu Artirasa Photo memiliki peralatan yang lengkap dan
professional sehingga mempunyai kredibilitas tinggi kepada pelanggannya. Berdasarkan
hasil uji hipotesis. Kualitas pelayanan berpengaruh secara signifikan terhadap keputusan
pembelian. Terutama yang paling dominan adalah variabel X2.1 (3.7%) yaitu iklan
Artirasa Photo, sehingga terbukti secara signifikan bahwa promosi sangat berpengaruh
dalam keputusan pembelian pelanggan. Secara keseluruhan, hasil analisis menunjukkan
bahwa keputusan pembelian jasa foto di Artirasa Photo secara bersama-sama
dipengaruhi oleh kualitas pelayanan dan promosi, dengan variabel kredibilitas peralatan
dan iklan Artirasa Photo menjadi faktor paling dominan dalam memengaruhi keputusan
pembelian konsumen.

Kata Kunci: Kualitas Pelayanan, Promosi, Keputusan Pembelian
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ABSTRACT

The need for photo services is very necessary in the current era among various groups,
from young to old. The quality of photo services at Artirasa Photo was evaluated to
understand the extent of its influence on consumers' future purchasing decisions,
including analysis of the impact of photo service promotions on purchasing decisions.
The data collection technique in this research uses a questionnaire. The researcher
decided to choose the answer categories SS, S, TS, STS to see whether they agreed or
disagreed. In this research, the reason is that the questionnaire was carried out online
using "google forms". Based on the results of multiple linear regression analysis. Service
quality has a significant influence on purchasing decisions. Especially the most dominant
is variable X1.1 (3.76%), namely Artirasa Photo has complete and professional
equipment so it has high credibility with its customers. Based on the results of hypothesis
testing. Service quality has a significant influence on purchasing decisions. Especially the
most dominant variable is X2.1 (3.7%), namely the Artirasa Photo advertisement, so it is
significantly proven that promotions are very influential in customer purchasing decisions.
Overall, the results of the analysis show that decisions to purchase photo services at
Artirasa Photo are jointly influenced by service quality and promotion, with the variables
of credibility of Artirasa Photo equipment and advertising being the most dominant factors
in influencing consumer purchasing decisions.

Keywords: Service Quality, Promotion, Purchasing Decisions
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