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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis Pengaruh Brand Ambassador, Promosi dan 
Kemudahan Penggunaan Sistem Aplikasi Terhadap Keputusan Pembelian pada TikTok 
Shop. Populasi penelitian meliputi seluruh Mahasiswa aktif tahun 2019- 2020 Fakultas 
Ekonomi dan Bisnis Universitas Merdeka Malang. Teknik pengambilan sample 
menggunakan Accidental sampling dan data penelitian ini diperoleh responden sebanyak 
80 responden. Dalam penelitian ini data diolah menggunakan program Statistical Product 
and Services Solutions (SPSS) 26 version. Hasil penelitian linier berganda menunjukkan 
Brand ambassador berpengaruh positif namun tidak signifikan terhadap Keputusan 
Pembelian pada TikTok Shop, Promosi berpengaruh positif namun tidak signifikan 
terhadap Keputusan Pembelian pada TikTok Shop, Kemudahan Penggunaan Sistem 
Aplikasi  berpengaruh positif dan signifikan terhadap Keputusan Pembelian pada TikTok 
Shop.         

Kata kunci: Brand Ambassador, Promosi, Kemudahan Penggunaan Sistem Aplikasi, 

Keputusan Pembelian, Tiktok Shop.     
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ABSTRACT 

This study aims to analyze the influence of Brand Ambassador, Promotion and ease of Use 
of the Application System on the Purchase Decision of the TikTok Shop. The population of 
this study were all active students of the Faculty of Economics and Business, Merdeka 
University, Malang for 2019-2020. The sampling technique used accidental sampling and 
research data obtained by 80 respondents. In this study, the data was processed using the 
26 version of the Statistical Product and Services Solutions (SPSS) program. The results 
of the multiple linear research show that Brand ambassador has a positive but not 
significant effect on Purchase Decisions at the TikTok Shop, Promotions have a positive 
but not significant effect on Purchase Decisions at the TikTok Shop, Ease of Use of the 
Application System has a positive and significant effect on Purchase Decisions at the 
TikTok Shop. 

Keywords: Brand Ambassador, Promotion, Ease of Use of the Application System, 
Purchase Decision, Tiktok Shop. 


