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ABSTRAK

Penelitian ini bertujuan untuk mengetahui hubungan secara parsial dan secara simultan
variabel Brand Ambassador Korean Star dan Brand Image terhadap minat beli produk
skincare scarlett whitening serta manakah di antara dua variabel bebas tersebut yang
berpengaruh dominan terhadap minat beli. Populasi dalam penelitian ini mahasiswa
Universitas Merdeka Malang yang berjumlah 9.223 orang dengan menggunakan
perhitungan rumus slovin yang menghasilkan sampel 99 responden. Teknik penarikan
sampel menggunakan simple random sampling yaitu pengambilansampel dari populasi
yang telah ditentukan secara tidak sengaja tanpa memperhatikan strata yang ada dalam
populasi tersebut. Dari hasil output SPSS versi 26,0. Persamaan regresi linier berganda
menghasilkan Y=2,349 + 0,419X1 + 0,677X2 + e. Hasil penelitian ini menunjukkan bahwa
variabel Brand Ambassador Korean Star dan Brand Image secara simultan dan
berpengaruh terhadap minat beli produk skincare scarlett whitening dan nilai Fhitung >
Ftabel (2771,775 > 1,98525 ). Hasil nilai koefisien (Adjusted R Square) sebesar 0,847
yang menunjukkan bahwa variabel Brand Ambassador Korean Star dan Brand Image
mampu memberikan kontribusi sebesar 84,7% dan 15,3% dipengaruhi oleh variabel lain
diluar variabel penelitian. Variabel yang berpengaruh dominan adalah variabel Brand
Image karena nilai t-hitung Brand Ambassador 3,942 sedangkan Brand Image 6,080.

Kata kunci : Brand Ambassador, Brand Image, Minat Beli
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ABSTRACT

This study aims to determine the relationship partially and simultaneously with Korean Star
Brand Ambassador and Brand Image variables on the intention to buy skincare scarlett
whitening products and between the two independent variables which have a dominant
influence on purchase intention. The population in this study was 9,223 students at the
Merdeka University of Malang using the solvin formula which resulted in a sample of 99
respondents. The sampling technique uses simple random sampling, namely sampling
from a population that has been determined by accident without regard to the strata in that
population. From the output of SPSS version 26.0. the multiple linear regression equation
yields Y=2.349 + 0.419X1 + 0.677X2 + e. The results of this study indicate that the Korean
Star Brand Ambassador and Brand Image variables simultaneously and influence the
intention to buy skincare scarlett whitening products and the value of Fcount > Ftable
(2771.775 > 1.98525). The result of the coefficient value (Adjusted R Square) is 0.847
which indicates that the Korean Star Brand Ambassador and Brand Image variables are
able to contribute 84.7% and 15.3% are influenced by other variables outside the research
variables. The variable that has the dominant effect is the Brand Image variable because
the t-count value of Brand Ambassador is 3.942 while Brand Image is 6.080.

Keywords: Brand Ambassador, Brand Image, Purchase Intention
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