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ABSTRAK 

 

             Penelitian ini bertujuan untuk mengetahui pengaruh Brand Ambassador Kpop 

(BTS) dan Sales Promotion terhadap Online Repurchase Intention pengguna aplikasi e-

commerce Tokopedia pada mahasiswa Fakultas  Ekonomi dan Bisnis Universitas 

Merdeka Malang. Penelitian ini dilakukan melalui penyebaran kuesioner dan memperoleh 

data primer. Jumlah sampel yang digunakan dalam penelitian adalah sebanyak 100 

responden mahasiswa Fakultas Ekonomi dan Bisnis Universitas Merdeka Malang yang 

menggunakan aplikasi e-commerce Tokopedia. Adapun teknik analisis data yang 

digunakan adalah uji regresi linier berganda, uji validitas, uji reliabilitas, uji asumsi klasik, 

uji F (F-test), uji t (t-test), dan Uji koefisien determinan (R2). Berdasarkan hasil anlisis 

yang telah dilakukan ada program SPSS versi 25 baik secara parsial maupun simultan 

diperoleh hasil bahwa variabel brand ambassador Kpop (BTS) dan Sales Promotion 

berpengaruh secara positif dan signifikan terhadap variabel online repurchase intention. 

Lalu berdasarkan uji analisis regresi linier berganda menunjukkan bahwa variabel sales 

promotion mempunyai pengaruh dominan terhadap online repurchase intention pada 

pengguna aplikasi e-commerce Tokopedia dibandingkan variabel Brand ambassador 

Kpop (BTS). Hal ini dibuktikan melalui nilai Beta pada variabel sales promotion yang lebih 

besar dibandingkan variabel brand ambassador Kpop (BTS). Maka data disimpulkan 

bahwa sales promotion yang merupakan penawaran menarik bersifat jangka pendek 

mampu memberikan pengaruh yang lebih besar terhadap keputusan konsumen untuk 

kembali melakukan pembelian pada aplikasi e-commerce Tokopedia. 

Kata Kunci : Brand Ambassador, Sales Promotion, Online Repurchase Intention 
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ABSTRACT 

 

This study aims to determine the effect of the Kpop Brand Ambassador (BTS) 

and Sales Promotion on Online Repurchase Intention of users of the Tokopedia e-

commerce application for students of the Faculty of Economics and Business, Merdeka 

University, Malang. This research was conducted by distributing questionnaires and 

obtaining primary data. The number of samples used in the study were 100 student 

respondents from the Faculty of Economics and Business, Merdeka University, Malang 

who used the Tokopedia e-commerce application. The data analysis technique used is 

multiple linear regression test, validity test, reliability test, classic assumption test, F test 

(F-test), t-test (t-test), and test the coefficient of determination (R2). Based on the results 

of the analysis that has been carried out on the SPSS program version 25 both partially 

and simultaneously, the results show that the Kpop brand ambassador (BTS) and Sales 

Promotion variables have a positive and significant effect on the online repurchase 

intention variable. Then, based on the multiple linear regression analysis test, it shows 

that the sales promotion variable has a dominant influence on online repurchase intention 

in Tokopedia e-commerce application users compared to the Kpop brand ambassador 

(BTS) variable. This is evidenced by the Beta value on the sales promotion variable which 

is greater than the Kpop brand ambassador (BTS) variable. So the data concluded that 

sales promotion, which is an attractive short-term offer, is able to have a greater influence 

on consumer decisions to return to making purchases on the Tokopedia e-commerce 

application. 

Keywords: Brand Ambassador, Sales Promotion, Online Repurchase Intention 

 

 

 

 

  


