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ABSTRAK

PENGARUH TREN TAGAR #RACUNTIKTOK, ONLINE CUSTOMER REVIEW,
DAN ONLINE CUSTOMER RATING TERHADAP KEPUTUSAN PEMBELIAN
DI MARKETPLACE TIKTOK SHOP

(Studi pada Mahasiswa Universitas Merdeka Malang)

Penelitian ini bertujuan untuk mengetahui deskripsi variabel tren tagar
#racunTikTok, online customer review, online customer rating, dan keputusan pembelian
di marketplace TikTok, dan menganalisis pengaruh secara simultan maupun parsial
variabel tren tagar #racunTikTok, online customer review, online customer rating
terhadap keputusan pembelian di marketplace TikTok Shop pada mahasiswa Universitas
Merdeka Malang. Metode yang digunakan dalam penelitian ini adalah analisis data
kuantitatif. Teknik sampel yang digunakan adalah non-probabilty sampling dengan
penarikan sampel menggunakan purposive sampling. Pengumpulan data dilakukan
dengan menyebarkan kuesioner melalui google form. Pengolahan data dilakukan
menggunakan program SPSS 25. Hasil analisis data menunujukkan bahwa tren tagar
#racunTikTok adalah kategori tren video populer mengenai review menarik suatu produk,
video unboxing yang dibuat konten kreator untuk meracuni pikiran penonton agar
membeli produk yang sedang dipromosikan. Online customer review adalah sebuah fitur
pada marketplace berupa ulasan baik maupun buruk yang diberikan konsumen sebagai
bentuk tingkat kepuasan pada suatu produk yang telah dibeli. Sedangkan online
customer rating adalah bentuk penilaian yang dibagikan pelanggan kepada penjual atas
kinerja pada toko online. Variabel tren tagar #racunTikTok, online customer review, dan
online customer rating secara simultan maupun parsial berpengaruh positif dan signifikan
terhadap keputusan pembelian di marketplace TikTok Shop pada mahasiswa Universitas
Merdeka Malang. Variabel tren tagar #racunTikTok mempunyai pengaruh yang lebih
dominan terhadap keputusan pembelian di marketplace TikTok Shop pada mahasiswa
Universitas Merdeka Malang, sedangkan online customer rating tidak berpengaruh
secara dominan terhadap keputusan pembelian di marketplace TikTok Shop pada
mahasiswa Universitas Merdeka Malang.

Kata Kunci : Tren Tagar #RacunTikTok, Online Customer Review, Online

Customer Rating dan Keputusan Pembelian
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ABSTRACT

THE EFFECT OF #RACUNTIKTOK TRENDS, ONLINE CUSTOMER REVIEW, AND
ONLINE CUSTOMER RATING ON PURCHASE DECISIONS IN TIKTOK SHOP
MARKETPLACE

(Study on Students of Merdeka University Malang)

This study aims to determine the description of the variable trend of the hashtag
#racunTikTok, online customer reviews, online customer ratings, and purchase decisions
on the TikTok marketplace, and analyze the simultaneous and partial effects of the
variable trend of the hashtag #racunTikTok, online customer reviews, online customer
ratings on purchasing decisions. on the TikTok Shop marketplace for students at
Merdeka University Malang. The method used in this research is quantitative data
analysis. The sampling technique used is non-probability sampling with purposive
sampling. Data collection was carried out by distributing questionnaires via the Google
form. Data processing was carried out using the SPSS 25 program. The results of data
analysis showed that the hashtag trend #racunTikTok is a category of popular video
trends regarding interesting reviews of a product, unboxing videos created by content
creators to poison the minds of viewers to buy the product being promoted. Online
customer review is a feature on the marketplace in the form of good or bad reviews given
by consumers as a form of satisfaction level for a product that has been purchased.
Meanwhile, online customer rating is a form of assessment shared by customers with
sellers for performance at online stores. The trend variables for the hashtag
#racunTikTok, online customer reviews, and online customer ratings simultaneously and
partially have a positive and significant effect on purchasing decisions in the TikTok Shop
marketplace for University of Merdeka Malang students. The hashtag trend variable
#racunTikTok has a more dominant influence on purchasing decisions in the TikTok Shop
marketplace for University of Merdeka Malang students, while online customer rating has
no dominant effect on purchasing decisions on the TikTok Shop marketplace for
University of Merdeka Malang students.

Keywords : #RacunTikTok Hashtag Trends, Online Customer Reviews, Online
Customer Ratings and Purchase Decisions
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