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ABSTRAK

Perkembangan produk kecantikan di Indonesia mengalami kemajuan yang capat dan pesat.
saat ini produk kecantikan seperti Skincare mengalami peningkatan yang sangat pesat serta
menjadi kebutuhan masyarakat diindonesia. hampir semua masyarakat di Indonesia
mengunakan produk kecantikan, tidak hanya kalangan wanita,tetapi pria juga bisa
mengunakan produk kecantikan untuk memenuhi kebutuhan sehari hari,karena
memberikan manfaat seperti melembabkan kulit,dan memutihkan dan mencerahkan kulit,
mengencangkan kulit, mengecilkan pori-pori, menghilangkan bekas jerawat, dan mencegah
kulit kusam. Definisi Operasional Variabel, Indikator dan Item PertanyaanPengaruh Kualitas
Produk, Citra Merek, dan Harga terhadap Keputusan Pembelian Produk MS Glow
Berdasarkan hasil pengujian, analisis data, serta penjabaran diatas, penelitian ini
menyimpulkan bahwa secara bersama-sama (simultan) variabel bebas atau independen
kualitas produk), citra merek dan harga) memberikan pengaruh yang signifikan terhadap
variabel terikat (dependen) keputusan pembelian (Y) produk MS Glow dikalangan
mahasiswa Manajemen angkatan 2020 Universitas Merdeka Malang. Secara simultan atau
secara bersama-sama ketiga variabel bebas kualitas produk, citra merek, dan harga
memberikan pengaruh yang signifikan terhadap keputusan pembelian produk MS Glow. Ini
berarti kualitas produk, citra merek dan harga menjadi pertimbangan mahasiswa universitas
Merdeka Malang memutuskan pembelian produk MS Glow.

Kata kunci : kualitas produk, citra merek, harga, keputusan pembelian.
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ABSTRACT

The development of beauty products in Indonesia has experienced rapid and rapid progress.
Currently, beauty products such as Skincare have experienced a very rapid increase and
have become a necessity for people in Indonesia. Almost all people in Indonesia use beauty
products, not only women, but men can also use beauty products to meet their daily needs,
because they provide benefits such as moisturizing the skin, and whitening and brightening
the skin, tightening the skin, shrinking pores, removing acne scars, and preventing dull skin.
Operational Definition of Variables, Indicators and Question Items The Influence of Product
Quiality, Brand Image, and Price on Purchase Decisions for MS Glow Products Based on the
results of testing, data analysis, and the explanation above, this study concludes that
simultaneously (simultaneously) the independent or independent variables product
quality), brand image and price) have a significant influence on the dependent variable
(dependent) purchase decision (Y) of MS Glow products among Management students of
the 2020 class of Merdeka University of Malang. Simultaneously or together the three
independent variables of product quality, brand image, and price have a significant influence
on the purchase decision of MS Glow products. This means that product quality, brand
image and price are considerations for Merdeka University Malang students when deciding
to purchase MS Glow products.

Keywords : Product quality, brand image, price, purchasing decisions
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