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ABSTRAK

Penelitian ini bertujuan untuk menganalisis Pengaruh Sistem Pembayaran Cash On Delivery
dan Online Customer Review terhadap Keputusan Pembelian di Marketplace Shopee. Pada era
digital ini, sistem pembayaran Cash On Delivery dan Online Customer Review menjadi elemen kunci
dalam pengalaman berbelanja konsumen. Oleh karena itu, penelitian ini bertujuan untuk menggali
dampak kedua faktor tersebut terhadap keputusan pembelian konsumen. Jumlah sampel yang
digunakan sebanyak 97 responden dengan menggunakan teknik non probability sampling. Metode
penelitian yang digunakan adalah survei online dengan sampel responden yang merupakan
pengguna aktif Shopee. Pengumpulan data dilakukan melalui kuesioner yang disebarkan secara
daring. Analisis data dilakukan menggunakan metode statistik deskriptif dan analisis linear berganda
untuk menguji hubungan antara variabel-variabel yang diteliti.. Hasil penelitian ini menunjukkan
bahwa sistem pembayaran cash on delivery dan online customer review memiliki pengaruh signifikan
terhadap keputusan pembelian konsumen di Shopee. Secara khusus, pembeli cenderung lebih
percaya pada sistem pembayaran Cash On Delivery karena memberikan keamanan dan kepastian
dalam transaksi. Selain itu, ulasan online juga memiliki peran penting dalam membentuk persepsi
konsumen terhadap kualitas produk dan layanan penjual. Variabel Online Customer Review
berpengaruh dominan terhadap keputusan pembelian. Dengan demikian timbulnya kepercayaan
konsumen di marketplace shopee yaitu dengan melihat komentar positif dari konsumen lain yang
telah membeli di toko online

Kata Kunci : Sistem Pembayaran Cash On Delivery, Online Customer Review, dan Keputusan
Pembelian
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ABSTRACT

This research aims to analyze the influence of the Cash On Delivery Payment System and
Online Customer Reviews on Purchasing Decisions on the Shopee Marketplace. In this digital era,
Cash On Delivery and Online Customer Review payment systems have become key elements in the
consumer shopping experience. Therefore, this research aims to explore the impact of these two
factors on consumer purchasing decisions. The number of samples used was 97 respondents using
non-probability sampling techniques. The research method used is an online survey with a sample of
respondents who are active Shopee users. Data collection was carried out through questionnaires
distributed online. Data analysis was carried out using descriptive statistical methods and multiple
linear analysis to test the relationship between the variables studied. The results of this research
show that the cash on delivery payment system and online customer reviews have a significant
influence on consumer purchasing decisions at Shopee. In particular, buyers tend to have more trust
in the Cash On Delivery payment system because it provides security and certainty in transactions. In
addition, online reviews also have an important role in shaping consumer perceptions of the quality of
sellers' products and services. The Online Customer Review variable has a dominant influence on
purchasing decisions. In this way, consumer trust arises in the Shopee marketplace, namely by
seeing positive comments from other consumers who have purchased at the online shop.

Keywords : Cash On Delivery Payment System, Online Customer Review, and Purchasing Decisions
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