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MOTTO 

 

“I think the fakest thing in the world is to judge someone on how they look” 

(Oliver Sykes, Bring Me The Horizon). 

1  

https://www.azquotes.com/quote/1275320
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ABSTRAK 

UMKM yang tangguh dalam segala kondisi, termasuk resesi, merupakan 

pondasi perekonomian Indonesia. Khususnya di daerah pedesaan di Indonesia, 

pemilik usaha kecil seringkali tampak memulai dari yang kecil, berkembang, mati, 

kemudian mulai lagi, dan seterusnya tanpa pernah mampu membangun 

perusahaannya dengan mantap dari waktu ke waktu. Tapi meskipun tanpa bisa 

menumbuhkannya, ia bisa bertahan karena fondasi ekonomi yang kuat.  

Pemanfaatan konsep pemasaran berbasis teknologi digital (digital 

marketing) memberikan harapan bagi UMKM untuk berkembang menjadi pusat 

kekuatan ekonomi. Pelaku UMKM mengkolaborasikan media promosi dan media 

distribusi berbasis digital untuk mendapatkan laba sebesar-besarnya. Saat ini, 

hampir seluruh usaha UMKM atau bahkan usaha restoran dan makanan cepat saji 

menggunakan media promosi dan media distribusi berbasis digital marketing. 

Beberapa usaha yang cenderung ingin bertahan dalam kehidupan offline justru 

perlahan mengalami kemunduran.  
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ABSTRACT 

 

MSMEs that are resilient in all conditions, including recessions, are the 

foundation of the Indonesian economy. Especially in rural areas in Indonesia, small 

business owners often seem to start small, grow, die, then start again, and so on 

without ever being able to build their company steadily over time. But even without 

being able to grow it, it can survive because of its strong economic foundation. 

 

The use of digital technology-based marketing concepts (digital marketing) 

provides hope for MSMEs to develop into centers of economic power. MSME 

actors collaborate digital-based promotional media and distribution media to get the 

maximum profit. Currently, almost all MSME businesses or even restaurant and 

fast food businesses use digital marketing-based promotion and distribution media. 

Some businesses that tend to want to survive in offline life are slowly experiencing 

setbacks. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


