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ABSTRAK 

 

 Paula Vinensia Tuom Tawer, NIM 18031000109, Jurusan 

Administrasi Publik, Fakultas Ilmu Sosial dan Ilmu Politik, Universitas Merdeka 

Malang, Dosen Pembimbing I Bapak Dr. H. Sukardi, M.Si, Dan Dosen 

Pembimbing II Chandra Dinata, S.Sos., MPA. Judul Skripsi: Strategi 

Pengembangan Wisata Museum yang berstudi di Museum Brawijaya Kota 

Malang. 

 Kekayaan alam dan budaya di masing-masing daerah berbeda-beda. 

dengan kekayaan alam dan budaya tersebut dijadikan modal utama untuk 

memperbanyak sektor pariwisata dijadikan sebagai alternative sumber penerimaan 

sumber devisa negara. Apabila devisa negara meningkat berarti anggaran 

pebangunan juga meningkat, dengan adanya pembangunan dapat menyerap 

banyak tenaga kerja sehingga berdampak pada meningkatnya pendapatan 

masyarakat. Selain itu akan meningkatnya UKMK. 

 Penelitian ini bertujuan untuk mengetahui strategi pengembangan 

wisata museum yang berstudi di museum brawijaya melalui fokus yaitu melihat 

atau mengukur penguatan pengelola, penetapan program kerja, kegiatan promosi 

dan kerja sama, pengembangan sarana dan prasaran, menciptakan suasana dan 

kenyamanan dan suasana keamanan, membuka peluang usaha, pengelolaan 

keuangan dan menganalisis faktor pendukung maupun penghambat. 

 Jenis penelitian ini menggunakan penelitian kualitatif. Teknik 

penetapan informan penelitian menggunakan sampling purposive yang menjadi 

informan adalah Pengelola Museum Brawijaya (2), petugas kebersihan (2), 

petugas kemanan (1), petugas parkir (2), pengunjugn (4), penjual ( 3). teknik 

pengumpulan data menggunkan observasi, wawancara, dan dokumentasi.  

Hasil penelitian mengenai Strategi Pengembangan Wisata Museum Yang 

Berstudi Di Museum Brawijaya dilihat dari penguatan pengelola yang sudah 

cukup baik, kegiatan promosi yang belum berjalan optimal dan kegiatan kerja 

sama sudah dilakukan dengan berbagai pihak namun masih dianggap kurang. 

Dalam hal ini usaha menambah penigkatan pengunjung masih kurang. 

Pengembangan sarana dan sarana sudah cukup memuaskan. Akses jalan menuju 

wisata Museum Brawijaya juga sangat musah di jangkau karena letaknya yang 

strategis berda di tengan kota.  

 

Kata Kunci : Strategi, Pengembangan, Wisata Museum
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ABSTRACT 

 

Paula Vinensia Tuom Tawer, NIM 18031000109, Department of Public 

Administration, Faculty of Social and Political Sciences, Universitas Merdeka 

Malang, Advisor I Mr. Dr. H. Sukardi, M.Si, and Supervisor II Chandra Dinata, 

S.Sos., MPA. Thesis title: Museum Tourism Development Strategy, which is 

studied at the Brawijaya Museum, Malang City. 

The natural and cultural wealth in each region is different. With this 

natural and cultural wealth, it is used as the main capital to increase the tourism 

sector as an alternative source of revenue for the country's foreign exchange. If the 

country's foreign exchange increases, it means that the development budget also 

increases, with development it can absorb a lot of workers so that it has an impact 

on increasing people's income. In addition, SMEs will increase. 

This study aims to determine the strategy of developing museum tourism 

studying at the Brawijaya Museum through the focus, namely seeing or measuring 

the strengthening of managers, determining work programs, promotion and 

cooperation activities, developing facilities and infrastructure, creating an 

atmosphere and comfort and security atmosphere, opening up business 

opportunities, financial management and analyze supporting and inhibiting 

factors. 

This type of research uses qualitative research. The technique of 

determining the research informants using purposive sampling which became the 

informants was the Brawijaya Museum Manager (2), cleaning staff (2), security 

officers (1), parking attendants (2), visitors (4), sellers (3). data collection 

techniques using observation, interviews, and documentation. 

The results of the research on the Strategy for Tourism Development of 

Museums Studying at the Brawijaya Museum can be seen from the strengthening 

of managers who are already quite good, promotional activities that have not been 

running optimally and collaborative activities that have been carried out with 

various parties but are still considered lacking. In this case the effort to increase 

the number of visitors is still lacking. The development of facilities and 

infrastructure is quite satisfactory. The access road to the Brawijaya Museum tour 

is also very difficult to reach because of its strategic location in the middle of the 

city. 

 

Keywords: Strategy, Development, Museum Tourism 

 

 


