
37 
 

 

BIBLIOGRAPHY 

 

Amborse, Gavin & Harris, Paul, The Visual Dictionary of Graphic Design, 

London 2006 

Alkhowaiter, W. (2016). The power of instagram in building small businesses. 

Lecture Notes in Computer Science (Including Subseries Lecture Notes in 

Artificial Intelligence and Lecture Notes in Bioinformatics), 9844 LNCS, 59–

64. https://doi.org/10.1007/978-3-319-45234-0_6 

Davis, C. H. F., Deil-Amen, R., Rios-Aguilar, C., & González Canché, M. S. 

(2015). Social Media, Higher Education, and Community Colleges: A 

Research Synthesis and Implications for the Study of Two-Year Institutions. 

Community College Journal of Research and Practice, 39(5), 409–422. 

https://doi.org/10.1080/10668926.2013.828665 

Dewojati, R. K. W. (2015). Desain Grafis Sebagai Media Ungkap Periklanan. 

Imaji, 7(2). https://doi.org/10.21831/imaji.v7i2.6633 

Eko Valentino, D. (2019). PENGANTAR TIPOGRAFI. TEMATIK. 

https://doi.org/10.38204/tematik.v6i2.254 

Fox, A. K., Nakhata, C., & Deitz, G. D. (2019). Eat, drink, and create content: a 

multi-method exploration of visual social media marketing content. 

International Journal of Advertising. 

https://doi.org/10.1080/02650487.2018.1535223 

Gityandraputra, D. (2020). Seberapa Penting Business Profile di Instagram ? 

MarketingCraft. https://marketingcraft.getcraft.com/id-articles/seberapa-

penting-business-profile-di-instagram 

Hasian, I. (2021). Analisis Elemen Desain Grafis dari Visual Konten Instagram 

Indonesia Tanpa Pacaran Ditinjau dari Teori Retorika. 5(01). 

Huey Sook, L., & Yazdanifard Rashad, D. (2015). ArticlePDF Available How 

Instagram can be used as a tool in social networking marketing. January, 1–

7. 

Irfan. (2015). Perpaduan Elemen-Elemen Desain Pada Karya Desain Poster 

Mahasiswa. Tanra, 2, 54–68. 

Iswandi, H. (2018). Peran dan Pengaruh Tampilan Desain pada Periklanan. Seni 

Desain Dan Budaya, volume 3(iIssue 3), 100–109. 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges 

and opportunities of Social Media. Business Horizons, 53(1), 59–68. 

https://doi.org/10.1016/j.bushor.2009.09.003 

Keenan, A., & Shiri, A. (2009). Sociability and social interaction on social 

networking websites. Library Review, 58(6), 438–450. 

https://doi.org/10.1108/00242530910969794 



38 
 

 

Kusrianto, A., & Rosari, R. W. (2009). Pengantar Desain Komunikasi Visual. In 

Yogyakarta : Andi Offset. 

Lei, M. (2014). The research on professional design software for the creativity 

promotion of graphic design. Advanced Materials Research, 926–930, 2849–

2852. https://doi.org/10.4028/www.scientific.net/AMR.926-930.2849 

Soedarsono, D. K., Mohamad, B., Adamu, A. A., & Pradita, K. A. (2020). 

Managing digital marketing communication of coffee shop using instagram. 

International Journal of Interactive Mobile Technologies. 

https://doi.org/10.3991/IJIM.V14I05.13351 

Untari, D., & Fajariana, D. E. (2018). Strategi Pemasaran Melalui Media Sosial 

Instagram (Studi Deskriptif Pada Akun @Subur_Batik). Widya Cipta - Jurnal 

Sekretari Dan Manajemen, 2(2), 271–278. 

http://ejournal.bsi.ac.id/ejurnal/index.php/index/search/search?query=strategi

+pemasaran&searchJournal=&authors=&title=&abstract=&galleyFullText=

&suppFiles=&dateFromMonth=&dateFromDay=&dateFromYear=&dateTo

Month=&dateToDay=&dateToYear=&dateToHour=23&dateTo 

 

 


